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channel impact

Channel Impact is CACI’s five year view of changing customer behaviour in banking. It takes 
into account channel usage and behaviour, customer segments via Fresco, financial catchment 
changes and population projections. 

33m

•	 Understand channel preferences in acquisition or cross
sell campaigns

•	 Forecast web traffic, sales and renewals by channel and cost of sale
from your customer’s channel mix

•	 Understand how the branch network will need to change over time

aPPliCaTiONS

•	 Provides the knowledge needed to plan digital
transformation investment

•	 Understand which customers will migrate to more cost
effective channels

•	 Benchmark how your customers compare to the rest of the
market in terms of channel usage

•	 Available for current account as well as commoditised and
considered products

•	 Projects data up to 2021 and each year in between

•	 Uses GfK Financial Research Survey – the largest and most widely
recognised financial survey

•	 Aligned with latest released figures from OFCOM

wHY CHaNNEl imPaCT?

•	 Robust methodology from the innovators of individual
level classifications

•	 Uses industry validated population projections (JICPOPS)

•	 Available at individual level, or on a town-by-town basis

•	 Can be applied to CACI’s financial gravity model - Financial
Footprint’s 2,678 centres

decline in
branch visits

34%

fEaTURES

Channel Impact has been built by analysing time series data from
GfK’s Financial Research Survey to look at changing channel
behaviour for both managing accounts and taking out new products.

The responses have been linked to Fresco, CACI’s leading financial
services segmentation, aggregated and projected forwards over the
next five years. The result is a series of propensity scores, which
can be applied to both customers and prospects predicting both
current and future behaviour.

In addition, we have combined the scores with population data
and aggregated to towns and cities across the UK using Financial
Footprint, creating a unique location by location view of changing
customer interactions.

people using
mobile banking apps

current account
interactions

across all channels

4bn

By 2021:
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channel impact

Channel Impact is CACI’s five year view of changing customer behaviour in banking. It takes 
into account channel usage and behaviour, customer segments via Fresco, financial catchment 
changes and population projections. 

33m

•	 Understand channel preferences in acquisition or cross
sell campaigns

•	 Forecast web traffic, sales and renewals by channel and cost of sale
from your customer’s channel mix

•	 Understand how the branch network will need to change over time

aPPliCaTiONS

•	 Provides the knowledge needed to plan digital
transformation investment

•	 Understand which customers will migrate to more cost
effective channels

•	 Benchmark how your customers compare to the rest of the
market in terms of channel usage

•	 Available for current account as well as commoditised and
considered products

•	 Projects data up to 2021 and each year in between

•	 Uses GfK Financial Research Survey – the largest and most widely
recognised financial survey

•	 Aligned with latest released figures from OFCOM

wHY CHaNNEl imPaCT?

•	 Robust methodology from the innovators of individual
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•	 Available at individual level, or on a town-by-town basis

•	 Can be applied to CACI’s financial gravity model - Financial
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branch visits

34%

fEaTURES

Channel Impact has been built by analysing time series data from
GfK’s Financial Research Survey to look at changing channel
behaviour for both managing accounts and taking out new products.

The responses have been linked to Fresco, CACI’s leading financial
services segmentation, aggregated and projected forwards over the
next five years. The result is a series of propensity scores, which
can be applied to both customers and prospects predicting both
current and future behaviour.

In addition, we have combined the scores with population data
and aggregated to towns and cities across the UK using Financial
Footprint, creating a unique location by location view of changing
customer interactions.

people using
mobile banking apps

current account
interactions

across all channels

4bn

By 2021:
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35m

• Understand channel preferences in acquisition or
cross sell campaigns

• Forecast web traffic, sales and renewals by channel and cost of sale 
from your customer’s channel mix

• Understand how the branch network will need to 
change over time

APPLICATIONS

• Provides the knowledge needed to plan digital 
transformation investment

• Understand which customers will migrate to more cost 
effective channels

• Benchmark how your customers compare to the rest of the 
market in terms of channel usage

• Available for current account as well as commoditised and 
considered products

• Projects data up to 2023 and each year in between

• Uses GfK Financial Research Survey – the largest and most widely 
recognised financial survey

• Aligned with latest released figures from OFCOM

WHY CHANNEL IMPACT?

• Robust methodology from the innovators of individual 
level classifications

• Uses industry validated population projections (JICPOPS)

• Available at individual level, or on a town-by-town basis

• Can be applied to CACI’s financial gravity model - Financial 
Footprint’s 2,264 centres

decline in 
branch visits

35%

FEATURES

Channel Impact has been built by analysing time series data from 
GfK’s Financial Research Survey to look at changing channel 
behaviour for both managing accounts and taking out new products. 

The responses have been linked to Fresco, CACI’s leading financial 
services segmentation, aggregated and projected forwards over the 
next five years. The result is a series of propensity scores, which 
can be applied to both customers and prospects predicting both 
current and future behaviour.

In addition, we have combined the scores with population data 
and aggregated to towns and cities across the UK using Financial 
Footprint, creating a unique location by location view of changing 
customer interactions.

people using 
mobile banking apps

current account
interactions

across all channels

3.6bn

By 2023:
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channel impact

Channel Impact is CACI’s five year view of changing customer behaviour in banking. It takes 
into account channel usage and behaviour, customer segments via Fresco, financial catchment 
changes and population projections. 
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sell campaigns

•	 Forecast web traffic, sales and renewals by channel and cost of sale
from your customer’s channel mix

•	 Understand how the branch network will need to change over time
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•	 Provides the knowledge needed to plan digital
transformation investment

•	 Understand which customers will migrate to more cost
effective channels

•	 Benchmark how your customers compare to the rest of the
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•	 Available for current account as well as commoditised and
considered products

•	 Projects data up to 2021 and each year in between

•	 Uses GfK Financial Research Survey – the largest and most widely
recognised financial survey

•	 Aligned with latest released figures from OFCOM

wHY CHaNNEl imPaCT?

•	 Robust methodology from the innovators of individual
level classifications

•	 Uses industry validated population projections (JICPOPS)
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branch visits
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Channel Impact has been built by analysing time series data from
GfK’s Financial Research Survey to look at changing channel
behaviour for both managing accounts and taking out new products.

The responses have been linked to Fresco, CACI’s leading financial
services segmentation, aggregated and projected forwards over the
next five years. The result is a series of propensity scores, which
can be applied to both customers and prospects predicting both
current and future behaviour.

In addition, we have combined the scores with population data
and aggregated to towns and cities across the UK using Financial
Footprint, creating a unique location by location view of changing
customer interactions.
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channel impact

Channel Impact is CACI’s five year view of changing customer behaviour in banking. It takes 
into account channel usage and behaviour, customer segments via Fresco, financial catchment 
changes and population projections. 

33m

•	 Understand channel preferences in acquisition or cross
sell campaigns

•	 Forecast web traffic, sales and renewals by channel and cost of sale
from your customer’s channel mix

•	 Understand how the branch network will need to change over time

aPPliCaTiONS

•	 Provides the knowledge needed to plan digital
transformation investment

•	 Understand which customers will migrate to more cost
effective channels

•	 Benchmark how your customers compare to the rest of the
market in terms of channel usage

•	 Available for current account as well as commoditised and
considered products

•	 Projects data up to 2021 and each year in between

•	 Uses GfK Financial Research Survey – the largest and most widely
recognised financial survey

•	 Aligned with latest released figures from OFCOM
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•	 Available at individual level, or on a town-by-town basis
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branch visits
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GfK’s Financial Research Survey to look at changing channel
behaviour for both managing accounts and taking out new products.

The responses have been linked to Fresco, CACI’s leading financial
services segmentation, aggregated and projected forwards over the
next five years. The result is a series of propensity scores, which
can be applied to both customers and prospects predicting both
current and future behaviour.

In addition, we have combined the scores with population data
and aggregated to towns and cities across the UK using Financial
Footprint, creating a unique location by location view of changing
customer interactions.

people using
mobile banking apps

current account
interactions

across all channels
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By 2021:
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35m

• Understand channel preferences in acquisition or
cross sell campaigns

• Forecast web traffic, sales and renewals by channel and cost of sale 
from your customer’s channel mix

• Understand how the branch network will need to 
change over time

APPLICATIONS

• Provides the knowledge needed to plan digital 
transformation investment

• Understand which customers will migrate to more cost 
effective channels

• Benchmark how your customers compare to the rest of the 
market in terms of channel usage

• Available for current account as well as commoditised and 
considered products

• Projects data up to 2023 and each year in between

• Uses GfK Financial Research Survey – the largest and most widely 
recognised financial survey

• Aligned with latest released figures from OFCOM

WHY CHANNEL IMPACT?

• Robust methodology from the innovators of individual 
level classifications

• Uses industry validated population projections (JICPOPS)

• Available at individual level, or on a town-by-town basis

• Can be applied to CACI’s financial gravity model - Financial 
Footprint’s 2,264 centres

decline in 
branch visits

35%

FEATURES

Channel Impact has been built by analysing time series data from 
GfK’s Financial Research Survey to look at changing channel 
behaviour for both managing accounts and taking out new products. 

The responses have been linked to Fresco, CACI’s leading financial 
services segmentation, aggregated and projected forwards over the 
next five years. The result is a series of propensity scores, which 
can be applied to both customers and prospects predicting both 
current and future behaviour.

In addition, we have combined the scores with population data 
and aggregated to towns and cities across the UK using Financial 
Footprint, creating a unique location by location view of changing 
customer interactions.

people using 
mobile banking apps

current account
interactions

across all channels

3.6bn

By 2023:

Paycheck Disposable Income provides an estimate of the average available household
income after tax, National Insurance and other essential outgoings for each of the UK’s 
1.5 million household postcodes. By using data from Ocean, CACI’s lifestyle database, 
combined with official statistics and survey data, CACI have built a consistent and 
statistically reliable disposable income model.

FEATURES WHY PAYCHECK DISPOSABLE INCOME?

APPLICATIONS

KNOWLEDGE

Paycheck Disposable Income provides a wealth of 
knowledge for every UK residential postcode, delivering 
a breakdown of costs for essential outgoings, and the 
resulting net disposable income.

These essential outgoings are:

•	 Robust and consistent measure of disposable income 
across the UK

•	 Postcode level data set unique to the market

•	 Up to 58 detailed variables available with a range of 
licencing options

•	 Complements CACI’s Paycheck, Paycheck Equivalised 
Income and Paycheck Lifestage Income products

•	 Fully rebuilt and updated annually with latest data

•	 Technical guide to accompany each update

•	 Available as area reports, database enrichment or a 
directory
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paycheck

FEATURES

Paycheck Disposable Income provides a wealth of knowledge
for every UK residential postcode, delivering a breakdown of
costs for essential outgoings, and the resulting net disposable
income.

These essential outgoings are:

KNOWLEDGE

WHY PAYCHECK DISPOSABLE INCOME?

• Robust and consistent measure of disposable income
across the UK

• Postcode level data set unique to the market

• Up to 58 detailed variables available with a range of
licencing options

• Complements CACI’s Paycheck, Paycheck Equivalised Income
and Paycheck Lifestage Income products

• Fully rebuilt and updated annually with latest data

• Technical guide to accompany each update

• Available as area reports, database enrichment or a directory

Paycheck Disposable Income provides an estimate of the average available household income after 

tax, National Insurance and other essential outgoings for each of the UK’s 1.5 million residential 

postcodes. By using data from Ocean, CACI’s lifestyle database, combined with official statistics 

and survey data, CACI have built a consistent and statistically reliable disposable income model.

APPLICATIONS

• Better understand available income and establish 
share of wallet

• Identify and target relevant customers 

• Understand and benchmark affordability

• Assess the effects of welfare reform changes

• Plan the provision of premium products & services

• Support customer retention and loyalty

Public
Sector

Financial 
Services

Residential
Developers

Gross household  
income

Essential 
outgoings

Disposable 
income

Affluence Deprivation

Financial   
sophistication

Postcode 
level resolution

Updated 
annually

Housing affordability

Leisure
& Travel

SECTORS

Retail & 
Grocery

Contact Stewart Eldridge for more details on Paycheck Disposable Income:

Food & 
clothing costs

Mortgage &
rents

Tax & National
Insurance 

contributions

Childcare, student
loans and pension

contributions

Travel to
work costs

Council Tax, utilities,
water & structural

insurance
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paycheck

FEATURES

Paycheck Disposable Income provides a wealth of knowledge
for every UK residential postcode, delivering a breakdown of
costs for essential outgoings, and the resulting net disposable
income.

These essential outgoings are:

KNOWLEDGE

WHY PAYCHECK DISPOSABLE INCOME?

• Robust and consistent measure of disposable income
across the UK

• Postcode level data set unique to the market

• Up to 58 detailed variables available with a range of
licencing options

• Complements CACI’s Paycheck, Paycheck Equivalised Income
and Paycheck Lifestage Income products

• Fully rebuilt and updated annually with latest data

• Technical guide to accompany each update

• Available as area reports, database enrichment or a directory

Paycheck Disposable Income provides an estimate of the average available household income after 

tax, National Insurance and other essential outgoings for each of the UK’s 1.5 million residential 

postcodes. By using data from Ocean, CACI’s lifestyle database, combined with official statistics 

and survey data, CACI have built a consistent and statistically reliable disposable income model.

APPLICATIONS

• Better understand available income and establish 
share of wallet

• Identify and target relevant customers 

• Understand and benchmark affordability

• Assess the effects of welfare reform changes

• Plan the provision of premium products & services

• Support customer retention and loyalty

Public 
Sector

Financial  
Services

Residential  
Developers

Gross household
income

Essential
outgoings

Disposable
income

Affluence Deprivation

Financial  
sophistication

Postcode
level resolution

Updated 
annually

Housing affordability

Leisure 
& Travel

SECTORS

Retail &  
Grocery

Contact Stewart Eldridge for more details on Paycheck Disposable Income:

Food & 
clothing costs

Mortgage &
rents

Tax & National
Insurance 

contributions

Childcare, student
loans and pension

contributions

Travel to
work costs

Council Tax, utilities,
water & structural

insurance

•	 Analysing affluence and deprivation at postcode level

•	 Affordability planning for residential and commercial 
developments 

•	 Understanding of available income for retail and leisure

•	 Support the processing of social care funding applications

•	 Identify at-risk and vulnerable communities for social 
support

Call: 020 7605 6164 seldridge@caci.co.uk Web: www.caci.co.uk/datasets/paycheck/
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Household Acorn is a powerful consumer classification tool that segments UK households 
and describes the types of household in each street. By analysing demographic data, social 
factors and lifestage, Household Acorn provides an understanding of the different types of 
household across the country. 

APPLICATIONS

• Identify the differences between households within a postcode

• Deliver intelligence at household level

• Improve service delivery

• Target campaigns and interventions more effectively

• Assess local demand for products and services in order to 
prioritise resources

• Benchmark customers or residents by the underlying 
population or households

KNOWLEDGE

FEATURES

Household Acorn categorises every household in the UK to 
make it easier to understand the demographic and lifestyle 
characteristics particularly of households that do not conform 
to the average characteristics of a street or postcodes. 

Household Acorn segments households into:

WHY HOUSEHOLD ACORN?

• Redeveloped statistical approach to improve
accuracy and usability

• Over 1.1 billion data items from newly available sources to 
enhance standard inputs 

• 	Provided with supporting profiling tool and
knowledge sheet

• Fully rebuilt and updated every year with the latest and 
newly available data

• Built by a dedicated team of statisticians with over 100 
years’ experience in developing segmentation

• A consistent measure public and private sectors

• GDPR Compliant

Types

60

Lifestage Lifestyle characteristics Age & gender 

Income and
affluence

Household
characteristics

Shopping habits

Digital engagement Financial
sophistication

Channels

household
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors

Categories Groups Types

6 18 62

Age and gender Income and affluence Household
characteristics

Shopping habits Lifestyle and lifestage
characteristics

Digital engagement

Financial
sophistication Health Channels
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors

Categories Groups Types

6 18 62

Age and gender Income and affluence Household
characteristics

Shopping habits Lifestyle and lifestage
characteristics

Digital engagement

Financial
sophistication Health Channels
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors

Categories Groups Types

6 18 62

Age and gender Income and affluence Household
characteristics

Shopping habits Lifestyle and lifestage
characteristics

Digital engagement

Financial
sophistication Health Channels
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors

Categories Groups Types

6 18 62

Age and gender Income and affluence Household
characteristics

Shopping habits Lifestyle and lifestage
characteristics

Digital engagement

Financial
sophistication Health Channels
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors

Categories Groups Types

6 18 62

Age and gender Income and affluence Household
characteristics

Shopping habits Lifestyle and lifestage
characteristics

Digital engagement

Financial
sophistication Health Channels
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors

Categories Groups Types
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Age and gender Income and affluence Household
characteristics

Shopping habits Lifestyle and lifestage
characteristics

Digital engagement

Financial
sophistication Health Channels
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors

Categories Groups Types

6 18 62

Age and gender Income and affluence Household
characteristics

Shopping habits Lifestyle and lifestage
characteristics

Digital engagement

Financial
sophistication Health Channels

Call  020 7602 6000 Email  info@CaCi.Co.uk wEb  CaCi.Co.uk twittEr  @CaCi_iCX

© 2015 CACI Limited and all other applicable third party notices can be found at www.caci.co.uk/copyrightnotices.pdf

Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors
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characteristics
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Household Acorn is a powerful consumer classification tool that segments UK households 
and describes the types of household in each street. By analysing demographic data, social 
factors and lifestage, Household Acorn provides an understanding of the different types of 
household across the country. 

APPLICATIONS

• Identify the differences between households within a postcode

• Deliver intelligence at household level

• Improve service delivery

• Target campaigns and interventions more effectively

• Assess local demand for products and services in order to 
prioritise resources

• Benchmark customers or residents by the underlying 
population or households

KNOWLEDGE

FEATURES

Household Acorn categorises every household in the UK to 
make it easier to understand the demographic and lifestyle 
characteristics particularly of households that do not conform 
to the average characteristics of a street or postcodes. 

Household Acorn segments households into:

WHY HOUSEHOLD ACORN?

• Redeveloped statistical approach to improve
accuracy and usability

• Over 1.1 billion data items from newly available sources to 
enhance standard inputs 

• 	Provided with supporting profiling tool and
knowledge sheet

• Fully rebuilt and updated every year with the latest and 
newly available data

• Built by a dedicated team of statisticians with over 100 
years’ experience in developing segmentation

• A consistent measure public and private sectors

• GDPR Compliant

Types

60

Lifestage Lifestyle characteristics Age & gender 

Income and
affluence

Household
characteristics

Shopping habits

Digital engagement Financial
sophistication

Channels

household
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors

Categories Groups Types

6 18 62

Age and gender Income and affluence Household
characteristics

Shopping habits Lifestyle and lifestage
characteristics

Digital engagement

Financial
sophistication Health Channels
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors
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characteristics

Digital engagement

Financial
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors
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Age and gender Income and affluence Household
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors
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Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors
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characteristics

Shopping habits Lifestyle and lifestage
characteristics

Digital engagement

Financial
sophistication Health Channels

Call  020 7602 6000 Email  info@CaCi.Co.uk wEb  CaCi.Co.uk twittEr  @CaCi_iCX

© 2015 CACI Limited and all other applicable third party notices can be found at www.caci.co.uk/copyrightnotices.pdf

Acorn is a powerful consumer classification tool that segments the UK population.
By analysing demographic data, social factors, population and consumer behaviour, Acorn
provides an understanding of different types of people at both a postcode and household level.

aPPliCationS

•	Gain insight into customers and prospects
•	Deliver intelligence on local populations
•	Improve proposition development
•	Target campaigns more effectively
•	Optimise branch or retail networks
•	Assess local demand for products and services
•	Provide knowledge and mitigate risk for
expansion planning

•	Benchmark your customers against the
underlying population

•	Target online display and social media advertising
using Acorn

knowlEDGE

fEaturES

Acorn categorises every postcode and household in the UK
to make it easier to understand consumers’ demographic and
lifestyle characteristics as well as understanding the needs of
neighbourhoods.

Acorn segments the population into:

wHY aCorn?

•	Redeveloped statistical approach to improve
accuracy and usability

•	Over 1.1 billion data items from newly available sources to
enhance standard inputs

•	Over 2,500 different subjects are used to optimise Acorn
•	Fully rebuilt and updated every year with the latest and
newly available data

•	Built by a dedicated team of statisticians with over 100
years’ experience in developing Acorn

•	A common currency across brands, agencies and services
•	“The new Acorn has revolutionised geodemographics”
Chair, Association of Census Distributors
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characteristics
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paycheck

FEATURES

Paycheck Disposable Income provides a wealth of knowledge
for every UK residential postcode, delivering a breakdown of
costs for essential outgoings, and the resulting net disposable
income.

These essential outgoings are:

KNOWLEDGE

WHY PAYCHECK DISPOSABLE INCOME?

• Robust and consistent measure of disposable income
across the UK

• Postcode level data set unique to the market

• Up to 58 detailed variables available with a range of
licencing options

• Complements CACI’s Paycheck, Paycheck Equivalised Income
and Paycheck Lifestage Income products

• Fully rebuilt and updated annually with latest data

• Technical guide to accompany each update

• Available as area reports, database enrichment or a directory

Paycheck Disposable Income provides an estimate of the average available household income after 

tax, National Insurance and other essential outgoings for each of the UK’s 1.5 million residential 

postcodes. By using data from Ocean, CACI’s lifestyle database, combined with official statistics 

and survey data, CACI have built a consistent and statistically reliable disposable income model.

APPLICATIONS

• Better understand available income and establish 
share of wallet

• Identify and target relevant customers 

• Understand and benchmark affordability

• Assess the effects of welfare reform changes

• Plan the provision of premium products & services

• Support customer retention and loyalty
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Contact Stewart Eldridge for more details on Paycheck Disposable Income:
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