MAPPING THE UK'S

CONVENIENCE CLUSTERS

Cpnvenience
/\
Clusters

The Convenience Clusters database pinpoints, classifies and scores over 32,000 convenience service locations across the UK.
Centres can range from rural locations with a small convenience offer to local high street parades and major city centres, providing an overview of the convenience landscape.

Understanding locations

Understand the function and nature of a location as a destination. Location type
classing has been built by looking at what retail, leisure and services are there to

draw people to a location.

For example, a centre may be classified using the major class as a Local High Street,
but looking in more detail into the nature of the location with the minor class, breaks
this down further into Urban High Streets and Rural Centres.
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Understanding who uses
the locations

Overlaying Convenience Clusters with Mobile App data generates unique insights into
how centres are being used, at what time of day and year and by whom:
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Location & Audience types
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Benefits and new
opportunities

Relevant for a wide range of clients and sectors

.

Convenience & grocery Leisure
Media Citizen Services
NS
Retail CPG brands
Finance Convenience Services

What you could use this data for and how
can this help your business
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Finding
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Target marketing
and messaging to

the right audiences
at the right times

If you want to find your best location and audience type as well as get the
most from existing store locations, please contact us today:

CALL 0207 6056 060 EMAIL LETHERDEN@CACI.CO.UK WEB CACI.CO.UK CACI



