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KNOW YOUR LONDONERS 
WHO ARE THEY AND WHAT ARE THEY LIKE? 

Today, London is one of the most diverse and multi-cultural cities in the world with its 8 million residents and 4 million 
workers interacting on a daily basis.

The wealth of choice and occasion makes London one of the most complex markets for food and beverage operators 
to understand, and while many would argue you would have to be ‘operationally flawed’ not to succeed in the food and 
beverage capital, more so than ever this is being reflected in the costs to trade here and therefore the associated risks. 

It is therefore essential for operators to understand how Londoners shop, play, work or experience the wealth of 
diversity our city has to offer in order to make informed investment decisions.
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Our typical London consumers are unique in the way they interact with the capital’s varied and exciting food and 
beverage sector, and there is a wealth of reasons behind why they are within a particular part of town at a particular 
time of day – which is explored in more detail in our ‘Know the London scene’ piece.
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Erica Williams is from the Executive Wealth group and likely to travel to London from towns such as Guildford, 
Weybridge and Sevenoaks. Within London this group live in affluent communities such as Strawberry Hill and Whitton, in 
Richmond upon Thames. 

Erica is a less frequent shopper at under once a week dictated by her busy life and the distance she commutes, but is 
much more likely to engage with restaurants; she will shop in the City and is likely to spend twice the average on catering 
at £24. Erica’s favourite food and beverage brands include Pret a Manger, Whole Foods and Jamie’s Italian.

Claude Sala is from our City Sophisticates group and lives in the more centrally located West London Villages such as 
Balham, Clapham, Earl’s Court and West Kensington.

Claude’s group shops twice as much as Erica, but spends the same when they do. They are a significant user of leisure 
and engage with food and beverage outlets regularly, having the highest propensity out of our London consumers to dine 
and drink away from home. Claude’s brands of choice include Polpo, Leon and Grind Coffee. 

Sandra Esposito is from our Struggling Estates group and is likely to live in East London areas such as Shadwell, Bethnal 
Green and Stockwell. Sandra is our most frequent shopper, on average 64 times a year, but spends £20 less than our 
other London consumers. She is less likely to use food and beverage outlets as she sees them as an indulgence. When 
she does, however, her brands of choice include Greggs, KFC and Burger King.

SO… WHO IS OUR LONDONER?

Londoners on average earn 21% more than those outside the capital, but spend twice as much on housing than the 
regions. They spend less on groceries, but 20% more on dining away from home, and are always connected, with our 
London digital natives spending 30% more on communication. 

Our key London consumer falls into one of three groups, all of which display a higher than average propensity to engage 
in Leisure Dominated Trips and Convenient Leisure than those outside London.

EXECUTIVE WEALTH

Erica Williams

47
Married with 2 teenagers

Lawyer
£85,000

Claude Sala

34
Living alone

Finance
£55,000

Sandra Esposito

27
Cohabiting with 2 kids

Restaurant Manager
£26,000

CITY SOPHISTICATES STRUGGLING ESTATES
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We have briefly demonstrated how each of the key London consumers have behavioural, offer and brand preferences 
based on lifestyle, affluence and interactions with the city, but most importantly, the unique way each interacts with our 
capital – whether working, shopping, living, socialising or commuting. From grab ‘n’ go street food and casual dining to 
London’s cocktail culture. Understanding our unique London consumer groups and how they differ in their behaviours is 
key to operators maximising returns on London market locations. 
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